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INTRODUCTION 

Geographical Indication(hereafter referred to as GI) is the Intellectual Property tool that 

protects that seeks to protect the link between the quality of the product and its origin in a 

specific geographic location1. The abovementioned connection helps in the extraction of 

value from reputable geographic indications. Some of the well-known GI include Champagne 

and Bordeaux which have their origin in France.  In India, some of the well-known GI 

include Darjeeling Tea and Basmati Rice. In India legal protection concerning GI is relatively 

recent, the Geographical Indications of Goods (Registration and Protection) was enacted in 

the year 1999 and was enforced from the year 2003. The ambit of products that can be 

protected under the Geographic Indication is quite wide. In India, under Section 2(f) of the 

aforementioned Act, 1999, industrial goods are also protected. It is pertinent to note that for a 

product to be granted a GI, showing that such a product originates from a particular territory 

is not sufficient. It must also be shown that such a product possesses a particular quality, 

reputation, or any other characteristic. The rationale behind granting a GI is to protect the 

products originating in a particular region and to also help the consumers in getting the 

quality of the product they desire with assured authenticity. Moreover, the GI tag also helps 

in the promotion of the culture of a particular region.  

GI and Innovation 

When it comes to innovation, it is felt by many scholars, that the granting of GI punishes 

innovation2. They are of the opinion that the idea of granting GI is “anti-innovative” and that 

instead of promoting authenticity, it ends up doing quite the opposite3. The GI now forces 

people to fit in a particular stereotype instead of promoting originality. While the GI may not 

pose a problem when it originates from a particular place such as in cases of agricultural 

produces, it may pose a problem in cases where the mechanism or technology is used. It may 
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“freeze” such technique4. Furthermore according to some scholars, the aspect of quality 

control in GI is for the benefit of the public, it may be counter-productive when such quality 

control end up hindering the innovation for such GI5. The problem with granting GI is that it 

ends up setting certain standards for production of goods. This works against the idea of 

Intellectual Property Laws which seek to promote and reward innovation.  

CONCLUSION AND SUGGESTIONS 

From the information above it is quite evident that GI was brought in with the purpose of 

protecting and safeguarding the interests of the public as well as the producers of a particular 

region. The aim of providing the GI specification was to help the public in identifying certain 

goods that originate in a particular area, while also giving legal protection to the producers 

against unfair competition. However, it certain cases this GI protection and standards set for 

getting this protection does not leave any scope for innovation. This is because the standards 

to be met to get such protection tend to be ridged in nature. While it is true that the rationale 

behind offering such protection is safeguard public interests it must not be such that it leaves 

no room for innovation.  The quality standards set for a particular GI must be flexible in order 

to accommodate changes and innovation in the field of GI. 
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