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ROLE OF GEOGRAPHICAL INDICATION IN 

CONSERVATION OF TRADITIONAL PRODUCTS 

By: Sridhar Reddy 

ABSTRACT: 

Intellectual Property, an intangible property is the creation of the human mind and human 

intellect. The term ‘Intellectual Property’ indicates a specific legal term. It is internationally 

recognized as covering patents, industrial designs, copyright, trademark, geographical 

indication, semiconductor integrated circuits and layout design and protection of plant varieties 

and farmer rights. The scope of intellectual property is expanding by the persons who are 

making attempts by creating new creative ideas with the objective to protect it under intellectual 

property rights. 

The main aim of this paper is to provide outline and significance of Geographical Indication in 

conservation of traditional product. The first part of this paper discusses GI and conservation of 

traditional products. GI indicates goods which identify agricultural goods, natural goods or 

goods that are manufactured as originating or manufactured in the region where that good is 

qualified, reputed and is essentially allotted to its geographical origin.  

The second part discusses the distinction between the Geographical Indication and Appellation 

of origin.GI is for suggesting the special and particular quality of goods produced in a specified 

area or country, whereas, Appellation of origin is for protection of the goodwill of the product. It 

is done in accordance with the international convention i.e. the Lisbon agreement and the GI is 

protected under the TRIPS agreement. 

The third deals with the status of products under GI in India. The benefit of registering the 

product under GI in India is that it prevents unauthorized or unofficial use of products. This part 

will explain that how it can help in improving the living standard of rural communities which are 

lacking behind in development activities as compared to the mainstream India due to poor socio 

condition and geographical indication. Moreover, it promotes legal protection in other countries 
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of The WTO. Also, some foreign countries like Peru, UK, and USA have registered their 

products under Geographical Indication in India. 

The fourth part of the paper constitutes the Basmati Controversy. The ignorance about ensuring 

the protection of products in other countries resulted in the grant of patent to Ricetec, an 

American Company, for Basmati Rice. But it was found that the unique qualities of Basmati are 

peculiar to the rice grown in Northern Plains of India. According to the definition of GI under 

TRIPS agreement the Basmati is entitled to have protection in India. But India was in trouble 

because of the American Patent. The issue arose that whether India is successful in seeking the 

revocation of this patent or not? 

To conclude, the GI in India has come after many controversies. Since India was required to 

extend the protection of goods imported from other countries, therefore; the parliament of India 

enacted The Geographical Indication of Goods Bill, 1999 which is the first specific law which 

provides for registration and protection of the geographical indications. Any infringement of 

rights related to GI can be protected under this act. GI does not only prevent the traditional 

goods but also gain financial profit by exporting the products to other countries. 
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ROLE OF GEOGRAPHICAL INDICATION IN 

CONSERVATION OF TRADITIONAL PRODUCTS 

Intellectual property, an intangible property is the creation of human mind and human intellect 

like innovation, literature, dance, music etc. The term ‘Intellectual property’ indicates a specific 

legal term.  This property is recognized internationally by various concepts such as patents, 

trademarks, copyright, geographical indication, semi-conductor integrated circuit and layout 

design and protection of plant varieties and farmer rights. Paris Convention for Protection of 

Intellectual Rights (1886) and the Berne Convention for the Protection of Literary and Artistic 

Works (1886) first identified the significance of intellectual property and both the treaties are 

directed by the World Intellectual Property Organization (WIPO). The main subject matter of 

WIPO, i.e., ‘Intellectual Property’ has become the part of World Trade Organization (WTO) in 

1995.  

The main aim for the protection of intangible rights is to upgrade the progress of technology, 

arts, literature and science. In other words, it focuses on encouraging the creative work by 

rewarding the creativity of human mind. The scope of intellectual property is expanding by the 

people who are making attempts by creating new creative ideas with the objective to protect it 

under intellectual property rights. Moreover, intellectual property is an essential action for the 

industrial and economic development of the nation. It is the important means in building up the 

intangible wealth in the country. 

 With the growing need of protecting the people’s rights for their creativity and rights of the 

people the laws under intellectual property are getting greater importance. In furtherance of 

protection of rights, the intellectual property also identifies the goods which are related to a 

specific geographical location. In essence to it intellectual property focuses on the Geographical 

Indication to safeguard the products and heritage of a region or country from uncertified use. 

GEOGRAPHICAL INDICATION 
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Geographical Indication has been materialized in last few decades as the Intellectual Property 

Right. It indicates the goods which have some special attributes, qualities, or position and which 

are originated from any region, country or locality.1 It identifies the goods that are agricultural in 

nature, the goods that are natural goods or goods that are manufactured. The qualities of the 

product are related with the places where they have been originated and from where they will be 

universally recognized and so the people who supply these products possess right over the name 

of such product they are dealing with. 2 ‘The Geographical Indication Act, 1999 defines, 

Geographical Indication in relation to goods, as ‘an indication which identifies such goods as 

originating, or manufactured in the territory of country, or a region or locality in that territory, 

where a given quality reputation or other characteristic of such goods is essentially attributable 

to its geographical origin and in case where such goods are manufactured goods, one of the 

activities of either the production or of processing or preparation of the goods concerned takes 

place in such territory, region or locality, as the case may be’. 3 Some illustrations of 

Geographical Indication are Darjeeling tea, Assam tea, ‘Tuscany’ for olive oils ‘Scotch Whisky’, 

‘Basmati’ for rice, New Zealand Lamb, Indian Carpets etc.  Among other things, Geographical 

Indication considers the tradition, culture, human efforts, resources and environment of particular 

regions. Moreover, identifying goods according to their origin; suggesting the consumers that the 

product is attributable to their geographical origin; promoting the products of a particular area 

are some of the basic functions of GI. However, as the other Intellectual Properties are owned by 

enterprises for identifying the products and services, geographical indication is not meant for to 

any particular enterprise. It belongs to several enterprises and can be used by them at a same 

time. 4 

Geographical Indication, therefore, stops uncertified usage of the goods and advance the 

financial growth of producers by transmitting their products. 

                                                             
1 V.K. Ahuja, Intellectual Property Rights In India (1st edn. Lexis Nexis 2012) 787 
2 T. Ramappa, Intellectual Property Rights Law In India (1st edn. Asia Law House 2010) 253 
3 V.K. Ahuja, Intellectual Property Rights In India (1st edn. Lexis Nexis 2012) 787 
4 V.K Ahuja, ‘PROTECTION OF GEOGRAPHICAL INDICATIONS: NATIONAL AND INTERNATIONAL 

PERSPECTIVE’ (2018) 46 Indian Law Institute 
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The act of Geographical Indication was enacted in 2003 because of the controversies arising 

between the geographical indication and other intellectual properties. The main issue which 

arose was the India-US dispute on Basmati rice where the Indian traditional product was 

patented under US patent. The Government of India looked into the matter and passed the 

Geographical Indication Bill, 1999 for protection of Traditional Products and the rights of the 

producers of such product. 

GEOGRAPHICAL INDICATION AND APPELLATION OF ORIGIN 

The concept of Geographical Indication and Appellation of Origin are similar as well as different 

from each other. For instance, Geographical Indication identifies the products which have a 

unique geographical feature whereas appellation of origin provides the origin, territory, location 

or region where the product has been originated. Moreover, all appellation of origin can be the 

geographical indication but all geographical indication cannot be the appellation of origin.5 

The international agreements or conventions which explain the Geographical Indication and the 

Appellation of Origin are the TRIPS agreement and the Lisbon Agreement.  

 TRIPS AGREEMENT 

 

The Geographical Indication is innovation of Trade Related Intellectual Property Rights 

(TRIPS) agreement. It provides the member of WTO with the legal procedure or legal 

means of preventing the usage of Geographical Indications that misdirect the general 

people regarding the place from where the product has been originated or with an act of 

unfair competition.6 

The TRIPS agreement states the rights that are protected for the use of geographical 

indication under Article 22-24. 

                                                             
5 ‘What Is An Appellation Of Origin And How Is It Different From A GI? – Legal News / Law News & Articles - 

Free Legal Helpline – Legal Tips: Legal India’ (Legal News / Laws News & Articles – Free Legal Helpline – Legal 

Tips: Legal India, 2018) <https://www.legalindia.com/questions/what-is-an-appellations-of-oring-and-how-it-is-

different-from-a-gi/> accessed 25 August 2018 
6Suresh C. Srivastava, ‘Geographical Indications and Legal Framework in India’ (2003) 38 Economic and Political 

Weekly 
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Article 22(1) provides with the definition of Geographical Indication. It states: 

“Geographical Indications, are for the purposes of this agreement, indications which 

identify a good as originating in the territory of a member, or a Member, or a region or 

locality in that territory, where a given quality reputation or other characteristic of the 

good is essentially attributable to its geographical origin.”7 

Article 22(2) of TRIPS agreement provides the legal mechanism created for the 

protection of uniqueness of Geographical Indication.8 

 

Article 22(3) provides the domestic legislation on Geographical Indication for a member 

which puts forward that the registration of a trademark is to be declined or disprove if a 

registration had already been done. The registration of those trademarks are disproved 

which includes the Geographical Indication in relation to the product of a particular 

territory. 

 

Article 22(4) provide for the protection that can be applied against a Geographical 

Indication. It states: 

“Although literally true to the territory, region or locality in which the goods originate 

falsely represents to the public that the goods originate, falsely represents to the public 

that the goods originate in another territory.”9 

 

Article 23 mentions about the additional protection for Geographical Indications for 

Wines and Spirits and Article 24 enables the member to enter into the negotiation which 

aims at increasing the protection of individual geographical indications under Article 

23.10 

 

                                                             
7 WTO | Intellectual Property (TRIPS)- Agreement Text- Standards, (Wto.org,2018) 

https://www.wto.org/english/docs_e/legal_e/27-trips_04b_e.htm> accessed 27 August 2018 
8 T. Ramappa, Intellectual Property Rights Law In India (1st edn. Asia Law House 2010) 269 
9 WTO | Intellectual Property (TRIPS)- Agreement Text- Standards, (Wto.org,2018) 

https://www.wto.org/english/docs_e/legal_e/27-trips_04b_e.htm> accessed 27 August 2018 
10 T. Ramappa, Intellectual Property Rights Law In India (1st edn. Asia Law House 2010) 269 
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 LISBON AGREEMENT 

 

The Lisbon Agreement for the Protection of Appellations of and their International 

relations provided in its Article 2(1) about the appellations of origin. It states: 

 

“Appellation of Origin means the geographical domination of a country, region, or 

locality, which serves to designate a product originating therein, the quality or 

characteristics of which are due exclusively or essentially to the geographical 

environment, including natural and human factors.11 

 

Article 2(2) of the same agreement states that: “The country of origin is the country 

whose name or the country in which is situates the region or locality whose name 

constitutes the appellation of origin which has given the product its reputation.” 12 

  

DISTINCTION BETWEEN GEOGRAPHICAL INDICATION AND APPELLATION OF 

ORIGIN:13 

It is said that ‘Appellations of Origin are a special kind of Geographical indication’. They 

necessitate a subjective connection between the product and its originated territory. Both the 

concepts inform the buyers of the product about the origin where the product belongs to and the 

product’s quality. But Geographical Indication recommends the special and particular quality of 

goods produced in a specific region of a country and Appellation of origin is for protection of 

goodwill of the product. Moreover, in Appellation of Origin the connection of product with its 

place of origin is stronger as compared to Geographical Indication. The Geographical Indication 

can be protected under the TRIPS agreement as it shows about the protection of rights by use of 

Geographical Indication but Appellation of origin can be protected under the Lisbon Agreement. 

                                                             
11 ‘Lisbon Agreement For The Protection of Appellations Of Origin And Their International Registration’ (Wipo. 

Int, 2018) http://www.wipo.int/lisbon/en/legal_texts/lisbon_agreement.html#P22_1099 accessed 27 August 2018 
12 ‘Lisbon Agreement For The Protection of Appellations Of Origin And Their International Registration’ (Wipo. 

Int, 2018) http://www.wipo.int/lisbon/en/legal_texts/lisbon_agreement.html#P22_1099 accessed 27 August 2018 
13 ‘Frequently Asked Questions: Geographical Indications’ (Wto.org, 2018) 

<http://www.wipo.int/geo_indications/en/faq_geographicalindications.html. accessed 27 August 2018 
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STATUS OF TRADITIONAL PRODUCTS UNDER GEOGRAPHICAL 

INDICATION IN INDIA 

Geographical Indication provides various benefits for the traditional products. The products that 

have a geographical indication tags are the registered geographical indications. Even though the 

registration is not compulsory but the person who registers their products under the Geographical 

Indications get many benefits. The registered Geographical Indications can utilize their 

registered products at the time of trading. Also, the producers who have registered their product 

can use such registration for issuing the infringement. The legal protection is granted in the 

country and the unauthorized usage of Geographical Indication in India is prevented. Moreover, 

it advances the economic wealth of the manufacturer of the good that is produced in its origin.14 

In 1994, an agreement for Trade Related Intellectual Property Rights (TRIPS) was operated 

which protects the members of the World Trade Organization in respect to their intellectual 

property. As mentioned above, the TRIPS agreement provides for the protection of rights of 

usage of the Geographical Indication. In 1999, India passed the Geographical Indication of 

Goods (Registration and Protection) Act which safeguards the traditional products as well as it 

avoids the unauthorized use of the Geographical Indication tags. But the issue arises that the 

products that are registered under Geographical Indication Act in India are only getting 

protection in India and not in other countries. If a product that is registered in India is used by 

some other country then the producer of that good can do nothing about it. For this issue a 

demand arises for the guaranteeing the protection of the Geographical Indication products and 

for preserving its significance and of the place of origin of the product. The World Trade 

Organization (WTO) for this matter started maintain a database on the WTO website which will 

include the name of the product and its origin and also a circular or notice will be given to other 

member countries regarding the same. And these Geographical Indication tags are not for the 

multinational companies like Nike, Apple, and Zara but for the products that are traditionally 

produced in a country and for the producers who do not have enough money or resources to 

                                                             
14 (www.quora.com, 2018) https://www.quora.com/What-are-the-benefits-of-registration-of-geographical-indication 

accessed 26 August 2018 
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make their product as a big brand.15 . There is a special link between the product and its region of 

origin and it needs to be protected worldwide. Therefore, the Geographical Indication Act, 1999 

enacted under the TRIPS agreement make sure about safeguarding the traditional products 

internationally. Any misusage of the product by some other country then it will be liable under 

the Geographical Indication Act. Also, other international trade agreements like the Paris 

Convention and the Lisbon Agreement also protect the traditional product internationally. Article 

1(2) and Article 10 of the Paris Convention provides about the Geographical Indications as the 

concept of Intellectual Property Rights.16 In-fact, in many countries the products registered under 

Geographical indication gets the same protection as the products registered under Trademarks or 

the certificate marks. For instance, the Darjeeling tea and its logo are registered under 

Geographical Indication in India and also it has got the Certificate Mark in Australia and USA. 

DEVELOPMENT OF RURAL COMMUNITY 

The Geographical Indication provides information regarding the origin of the product produced 

and regarding protection against the unauthorized use of that product. So, it can be said that 

Geographical Indication plays a major role in the development of rural economy. The rural 

employment and the economic development is encouraged and initiated by the Geographical 

Indication. With the growing pace of traditional products in the world, the Geographical 

Indication plays an important role in the development of the economy. It differentiates the local 

or cultural products of a territory from the competitive market of the world where that product 

can be taken or used by any other big producer. It helps the producers of the rural community to 

get their products registered under Geographical Indication and to protect their right from getting 

infringed. Also it helps the producers in leaning that their interests can be protected. 

Furthermore, it is useful for the local firms to make investments in their product. It can be 

considered as the basic for the development of rural economy which enhances the economic 

interests and also improves culture and tradition of the territory.  

                                                             
15 ‘Geographical Indication Tags-Are GI Tags Helping India’S Exports?’ (Thedollarbusiness.com, 2018) 

<https://www.thedollarbusiness.com/magazine/geographical-indication-tags---are-gi-tags-helping-india-s-exports-

/45759> accessed 26 August 2018 
16 ‘ECONOMICS FOR EVERYONE- Going Global- Geographical Indicators (GI)’ (Indiainfoline.com, 2018) 

<https://www.indiainfoline.com/article/news-top-story/economics-for-everyone-going-global-geographical-

indicators-gi-114080502670_1.html> accessed 29 August 2018 
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Additionally, Geographical Indication being an industrial asset helps in acknowledging the 

quality of the product linked to its territory. The TRIPS agreement with The WTO has raised the 

rural economy, has boosted the export of the country or the trade of the country. It gives a way to 

worldwide competition and the development of people of the region. The producers of the 

Geographical Indications are part of the development of the socio-economic conditions.17 Infact 

the consumers over the world are willing to pay a high amount for the products that are 

traditionally originated because of their culture and traditional value. The poverty of the country 

is minimized and the inflow of income has been increased with the protection of the products 

registered with the Geographical Indication. So, the higher income in the economy results in 

reduction of diseases and the child and maternal ethics.18  

GEOGRAPHICAL INDICATION AND TRADITIONAL KNOWLEDGE19 

Traditional Knowledge is said to be one of the significant part in conserving the biological 

diversity of a country. It is something which has been tested and applied from generations and so 

the traditional knowledge is something which one can easily receive from the local group of 

people because they are not familiar regarding the protection of their rights. The traditional 

knowledge is generally used in the rural areas of the country where the people strongly believe 

about the tradition following from the generation. It becomes the culture of that community. For 

instance, knowledge about Turmeric is considered as the traditional knowledge in India because 

from many generation or centuries the turmeric is used for medicinal purpose and it is still used 

in the rural communities of the countries. Moreover, it can be said that these traditional 

knowledge of the community is considered as the intellectual property of the people who are 

using this traditional knowledge for some or the other purpose and as other intellectual properties 

are safeguarded by the Intellectual Property Rights it should also be protected. So, Geographical 

                                                             
17 ‘Role Of Geographical Indications For Economic Empowerment &Amp; Human Development, 

Fibre2fashion.Com’ (Fibre2fasion.com, 2018) <https://www.fibre2fashion.com/industry-article/4816/role-of-
geographical-indication-for-the-economic-empoerment-and-human-development> accessed 27 August 2018  
18 ‘Changing Institutions To Protect Regional Heritage: A Case For Geographical Indications In The Indian 

Agrifood Sector’ (Pegnet.ifw-kiel.de, 2018) <http://www.pegnet.ifw-kiel.de/members/pradyot.pdf> accessed 27 

August 2018 
19 Ruchi Pant, ‘Protecting And Promoting Traditional Knowledge In India: What Role For Geographical 

Indications?’ (Pubs.iied.org, 2015) <http://pubs.iied.org/pdfs/16576IIED.pdf> accessed 26 August 2018 



 
Issue 6, August 2020 

11 | P a g e  
 

Indication can be used for protection of such communities as it specifies the protection of such 

thing that is originated from any region or territory. The traditional knowledge can be 

safeguarded by other Intellectual Property Rights also but it can be called as most prominent 

with the Geographical Indication because both Traditional Knowledge as well as Geographical 

Indication has origin in common or they both are specified with their location. Geographical 

Indication as an Intellectual Property tool can prevent the unfair business in the name of 

Traditional Knowledge and the profits that people make in the name of it. Also, the traditional 

food or other products can be conserved by registration under the Geographical Indication. It is 

supporting the people of the community in using their knowledge and applying it for conserving 

the raw materials 

WHO CAN REGISTER FOR GEOGRAPHICAL INDICATION?20 

For registration of a product under Geographical Indication there must be an association of 

persons, producers, organization or authority which is established under the law which is to be 

applied. In other words, an individual producer of the product must have an association with 

whom he can apply for the product and the whole association must be in the favour of the 

product which is to be registered under Geographical Indication and the application which is to 

be filed must be addressing the Registrar of Geographical Indications. 

CASE LAWS AND CASE STUDIES REGARDING REGISTERED PRODUCTS UNDER 

GEOGRAPHICAL INDICATION 

 BASMATI CONTROVERSY21 

India-US Basmati Rice Dispute is the case of late 1997, where an American Company 

Ricetec Inc was permitted with the patent of Indian grown rice ‘Basmati’. By receiving 

the patent the American Company was not only calling it aromatic rice only in the US but 

was also using in the exports. In consequence of this, two countries, i.e., India and the 

Pakistan were at a loss of 45000 tone import market with US. Basmati is known as the 

                                                             
20 ‘Who Can Apply For The Registration Of A Geographical Indication? | Smallb’ (Smallsidbi.in, 2018) 
<https://smallb.sidbi.in/faq/who-can-apply-registration-geographical-indication> accessed 29 August 2018 
21 ‘Basmati Case Study’ (Mandalaprojects.com, 2018) <http://mandalaprojects.com/giant-project/Basmati.htm> 

accessed 26 August 2018 
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“queen of fragrance or the perfumed one” and this kind of rice is grown in the foothills of 

the Himalayan region of India which provides that the patent given to American 

Company is the violation of fundamental fact that the rice is grown only in the 

Himalayan region of India. The Basmati rice is considered as the most expensive rice all 

over the world. According to Agricultural and Processed Food Products Export 

Development Authority (APEDA), “India is the second largest producer of rice after 

China, and grows over a tenth of the world’s wheat.” In southeast and other parts of Asia, 

rice is considered to be an essential of life as it has been considered as the keystone of 

their food and tradition for the people of southeast and other part of Asia. Moreover, the 

farmers have protected and nurture the varieties of rice which is best suitable with its 

taste and needs. So, giving patent to American company has infringed both Intellectual 

Property of India as well as its traditional value of the product. According to the reports, 

the government has taken an immediate action just after they got the knowledge 

regarding the US patent given to American Company, Ricetec for Indian grown rice 

‘Basmati’. Moreover, the patent given to Ricetec was given on three basis: “growing rice 

plants with certain characteristics identical to Basmati, the grain produced by such plants 

and the method of selecting the rice plant based on a starch index text devised by Ricetec 

Inc. The counsel of Government of India challenged the above patent on the basis, which 

the three characteristics because of which the American company has got the patent are 

the characteristics that already exist in the Indian plant varieties and grains. Moreover, 

granting of US patent is the violation of International Treaty on Trade Related 

Intellectual Property Rights. The president of ASSOCHAM said, “Basmati rice is 

traditionally grown in India and Pakistan and granting patent to it violated the 

Geographical Indications act under the TRIPS. So, it can be concluded that Basmati rice 

is a product which is related to India and Pakistan like the Champagne in France and 

Scotch whisky in Scotland. Moreover, the farmers do not have any documents regarding 

producing of the rice and their traditional knowledge and the skills due to the lack of 

resources. So, it is not possible for them to get their product registered under GI in India 

so the WTO took this case under the TRIPS agreement. Moreover, after this dispute only 

the Government of India enacted the Geographical Indication Act, 1999. 
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 TEA BOARD V. I.T.C LIMITED22 

Darjeeling Tea is the first product to get the Geographical Indication status in India. The 

specialty about Darjeeling tea is that it cannot be reproduced anywhere because of its 

characteristics and its quality. It is owned by its origin or the region of its production. The 

flavor and quality of Darjeeling tea is such that it gives itself the prominence of the 

vintage wine and its sets itself apart from the other teas. This tea has been the 

identification for all the consumers worldwide. Darjeeling tea is India’s treasured 

Geographical Indication and forms a very important part of India’s cultural and collective 

intellectual heritage. It is of considerable importance to the economy of India because of 

the international reputation and consumer recognition enjoyed by it.  This has been 

considered as the most important part for the Indian economy because of its identification 

and reputation all over the world. Darjeeling tea has been considered as a cherished 

Geographical Indication in India. Moreover, the word Darjeeling and its logo have been 

safeguarded by Geographical Indication in India and also as the Certification Trademarks 

in UK, USA and India.  

 

 IMPERIAL TOBACCO CO. V. REGISTRAR, TRADEMARKS23 

This case was regarding the distinctiveness of the Intellectual Property Rights. The issue 

arose was whether trademark ‘Simla’ can be registered for cigarettes or not? The 

Registrar of the trademarks refused to register it on the grounds of being geographical 

word and not having the distinctive characteristics. The court also observed that the 

geographical name is absolute disqualification and can be registered on evidence of 

distinctiveness. 

 POCHAMPALLI IKAT CASE24 

                                                             
22 GA No. 337 of 2010 CS No. 250 of 2010 
23AIR 1968 Cal 582;  ‘Protection of Geographical Indications (GIs) From Infringements- An Indian Perspective’ 
(Lawmantra.co.in, 2018) <http://lawmantra.co.in/protection-of-geographical-indications-gis-from-infringments-
an-indian-perspective/> accessed 28 August 2017 
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Ikat is a handloom which is weaved by around 5000 weavers in a small town, 

Pochampally in Nalogonda District in Andhra Pradesh. It is considered as a unique 

product and to safeguard its uniqueness into the commercial value, the textile committee 

has instituted a start up under the Cluster Development Programme for encouraging the 

local weavers of the product. The WSC, APTDC and the NABARD were involved in this 

process in which the APTDC were used for the registration of this product under 

Geographical Indication and NABARD provided the funds to cover up the cost involved.  

A case was filed for infringement of Pochampalli Ikat under the act of Geographical 

Indication, 1999. The unique handloom was used by the defendants in seeling the Sarees 

by using the false HYCO POCHAMPALLI. To safeguard the legal rights of the weavers 

a case for injunction was filed. The court after hearing from both the parties said that the 

defendant’s use of HYCO POCHAMPALLI is a dishonest and malafide attempt. But the 

case was settled outside the court in which the defendant accepted his ignorance 

regarding the act and the decision was in the favor of the plaintiff.  

 

 SCOTH WHISKY ASSOCIATION V. GOLDEN BOTTLING LIMITED25 

The product Scotch whisky was registered under Geographical Indication in India. The 

plaintiff filed a law suit regarding infringement of their Geographical Indication tag 

against the defendants who were selling its whisky under the name of ‘Red Scot’. The 

Delhi High court in this case held that the Intellectual property rights of Scotch Whisky 

Associative have been infringed and granted a permanent injunction to the plaintiff with 

the damage of Rs. 5 Lakhs and also defendant was asked to cover the cost of litigation.  

 

 Navara Rice has also been registered under Geographical Indication Act because it has 

the medicinal value as its uniqueness. It has a high traditional value in regards to the 

                                                                                                                                                                                                    
24 GI Application Number 562, Application Date: 08-08-2016; ‘Protection of Geographical Indications (GIs) From 
Infringements- An Indian Perspective’ (Lawmantra.co.in, 2018) <http://lawmantra.co.in/protection-of-
geographical-indications-gis-from-infringments-an-indian-perspective/> accessed 28 August 2017 
25 129 (2006) DLT 423 
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health.26 This rice is used as medicinal remedy in the south part of Kerela. The cost of 

production of this rice is higher than other varieties of rice as but its demand is low. 

Because of this reason the farmers decided to despair the variety of this rice as a result 

this cultural product of Kerela had become extinct from last 50years. In 2000. A farmer 

name Mr. Narayan Unni decided to concentrate just on Navara Rice and for extending its 

cultivation. He contacted the CII after the enactment of GI Act regarding getting this 

variety of rice registered under Geographical Indication but for making it registered the 

consumers must be aware about this product and its traditional knowledge. For promoting 

and safeguarding this product many efforts were put by the farmers and finally in 2006, 

Navara Rice was registered under Geographical Indication Act, 1999. 

 

 The Kota Dorai Saree is the weave which is used in making sarees and is obtained from 

the Western part of Rajasthan and the weaver is situated in the Kota district.27 In 1990-

2000, the demand for the hand woven products has declined because of which there is the 

decrease in number of weavers. The United Nations Industrial Development Organisation 

decided of renewing the product of Kota Dorai and educating the weavers regarding the 

concept of Geographical Indication. Application for this product was filed in 2003 and it 

gets the Geographical Indication tag in 2005. Moreover, this product is said to be the first 

product to be registered under GI in Rajasthan. 

 

 In 2009, Feni was also registered in India under Geographical Indication. It is the first 

traditional alcoholic beverage to be registered under GI. It is brewed from cashew apples 

and is made from coconut toddy so it is said that this product is linked with the culture of 

Goa. Moreover, the cultural diversity of the state is shown in its distilling, processing and 

marketing. It is also said that many traditional practices have been linked with Feni.  

                                                             
26 Ruchi Pant, ‘Protecting And Promoting Traditional Knowledge In India: What Role For Geographical 

Indications?’ (Pubs.iied.org, 2015) <http://pubs.iied.org/pdfs/16576IIED.pdf> accessed 27 August 2018 
27 Ruchi Pant, ‘Protecting And Promoting Traditional Knowledge In India: What Role For Geographical 

Indications?’ (Pubs.iied.org, 2015) <http://pubs.iied.org/pdfs/16576IIED.pdf> accessed 27 August 2018 
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GEOGRAPHICAL INDICATION OF ANIMAL PRODUCTS:28 

Animal products are said to be an important aspect in socio-economic development of the 

country. India is said to be the largest producer of milk in the world and also the highest number 

of domestic mammals are found in India. The animal products which India produces are also 

exported in a large quantity which is a significant contribution to the agriculture sector of India. 

The products like the poultry products, the dairy products and the natural honey have the high 

demand in international market.  

In respect of these demand, there is also a need to protect these products from any malafide 

usage. So, Geographical Indication of these animal products is also necessary. A recent study of 

Geographical Indication regarding animal products is about the registration of ‘Jhabua 

Kadaknath Chicken Meat’.29 The Kadaknath is a popular meat because of its taste of black meat. 

This breed contains the tribal values and the culture attached with its territory as well as it is 

found prominent in terms of health issues. Its origin is Jhabua district in Madhya Pradesh and its 

adaptability only in the climatic condition of its origin makes it different from other varieties of 

meat. Due to its uniqueness and its distinctive taste, this product have been registered under 

Geographical Indication in March 2018. 

Additionally, around 178 products have been registered under Geographical Indication Act till 

2012. The list of some products registered under Geographical Indication Act after 2003 is 

mentioned below:30 

 

Geographical Indication Goods State 

Aranmula Kannadi Handicraft Kerela 

                                                             
28 ‘Animal Product’ (Apeda.gov.in, 2018) <http://apeda.gov.in/apedawebsite/six_head_product/animal.htm> 
accessed 29 August 2018 
29 ‘GOVERNMENT OF INDIA GEOGRAPHICAL INDICATIONS JOURNAL NO. 104’ (Ipindia.nic.in, 2018) 
<http://www.ipindia.nic.in/writeraddata/Portal/IPOJournal/1_2598_1/Journal_104.pdf> accessed 29 August 2018 
30 ‘REGISTRATION DETAILS OF GEOGRAPHICAL INDICATIONS’ (Ipindia.nic.in, 2018) 

<http://www.ipindia.nic.in/writereaddata/Portal/Images/pdf/GI_Application_Register.pdf> accessed 27 August 2018 
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Phulkari Handicraft Punjab, Haryana and 

Rajasthan 

Blue Pottery of Jaipur Handicraft Rajasthan 

Chanderi Fabric Handicraft Madhya Pradesh 

Mysore Silk Handicraft Karnataka 

Mysore Agarbathi Manufactured Karnataka 

Kangara Tea Agricultural Himachal Pradesh 

Mysore Sandal Soap Manufactured Karnataka 

Kasuti Embroidery Handicraft Karnataka 

Navara Rice Agricultural Kerela 

E.I Leather Manufactured Tamil Nadu 

Konark Stone Craving Handicraft Odisha 

Laxman Bhog Mango Agricultural West Bengal 

Feni Manufactured Goa 

 

According to the survey around 65% of registered products are the handicraft products which is 

followed by 25% of agricultural products, 8% of manufactured products and remaining 2% of 

the food stuffs. 31 Even, approx eight international products have also been registered under 

Geographical Indication Act of India and the first country to register its product in India is Peru, 

it registered the Peruvian Pisco which is a manufactured products, continued by France 

Champagne, USA Napa Valley, UK’s Scotch Whisky, Italy Peosciutto di Parma and the Portugal 

Porto.  

CONCLUSION 

The geographically originated products have faced many controversies from so many years. 

Also, there was a need to prevent the usage of the cultural products and for this the government 

                                                             
31 Rajiv Das Kangabam, ‘Importance of Geographical Indication For Conservation of Traditional Products’ 

(ResearchGate,2013) 

<https://www.researchgate.net/publication/257314006_Importance_of_Geographical_Indication_for_Conservation_

of_Traditional_Products> accessed 27 August 2018 
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of India was required to extend the protection not only in the country but also throughout the 

world. The Parliament of India therefore, enacted the Geographical Indication Bill of 1999 in 

2003 which became the Geographical Indication Act, 1999. The main controversy due to which 

this act was passed was the India-US Basmati Rice Dispute of 1997, where an American 

Company, Ricetec, infringed the farmer’s right who were producing the fragmented Basmati 

Rice by registering ‘Basmati’ under US Patent. But it was proved that the Basmati Rice falls 

under the definition of Geographical Indication under Article 22 of the TRIPS agreement. 

Moreover, the rural community is also been developed under the Geographical Indication as it 

safeguards the producers of the rural community by registering their traditional products under 

the act. Since, the producers do not have enough resources for the registration of their products, 

so the WTO under TRIPS agreement assists them. Additionally the TRIPS agreement is also 

helpful in the protection of infringement of the usage of the traditional products internationally 

by uploading the product that is registered under the Geographical Indication on the WTO 

website and also sending the notice or circular to the member countries of the WTO. India, after 

passing this act is not only safeguarding the traditional products and its producers but also the 

traditional knowledge which is present in the society from generations. But still there is a lack of 

knowledge regarding Geographical Indication in many communities of the country for which 

government should provide the people of those community knowledge of Geographical 

Indication to the people or the producers of the geographically originated product and also help 

them in protecting their products from large multinational organizations.  
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